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ZOMRO FOOD PRODUCTS

AN ISO 9001 : 2015 Certify

CallUs : +9193757 07892
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VISION

To be the preferred fast-food choice for people on the go,
prioritizing taste, convenience, and quality.

MISSION

Providing freshly prepared meals quickly, while maintaining a
commitment to taste, customer service, and sustainability.
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ABOUT ZOMRO

ZOMRO Food Product was founded in 2025 with
a clear objective: to redefine traditional
snacking by combining authentic taste with
nutritional value.

InN a market dominated by high-oil, low-
nutrition snacks, we identified a growing
demand for food that is both flavorful and
health-conscious. This insight led to the
creation of Palak Pakoda — a product crafted
by blending the richness of fresh spinach with
time-tested culinary techniques.




OUR MENU

Popular Menu Items:

ZOMRO SPE. PALAK PAKODA

EXTRA PAO @ : \)

PAKODE

BUTTER MILK

SMALL WATER BOTTEL




SINGAL KARI KACHORI

DOUBLE KARI KACHORI

SINGAL CHATNI KACHORI

DOUBLE CHATNI KACHORI

SINGAL DAHI KACHORI

KACHORI

DOUBLE DAHI KACHORI




SINGAL KARI SAMOSA

DOUBLE KARI SAMOSA

SINGAL CHATNI SAMOSA

DOUBLE CHATNI SAMOSA

SINGAL DAHI SAMOSA

SAMOSA

DOUBLE DAHI SAMOSA




PALAK PAKODA + SAMOSA

PALAK PAKODA + KACHORI @

SAMOSA+ KACHORI

HALF PALAK PAKODA +SINGEL PAO +1 PICES SAMOSA+
WATERBOTTEL + BUTTER MILK

%)

MIX DISH

EXTRA DAHI

PALAK PAKODA +SINGEL PAO +DAHI KACHORI @
WATERBOTTEL + BUTTER MILK




COMMITMENT TO QUALITY

Ingredient Sourcing:

We Dbelieve in using fresh, high-quality ingredients sourced
from trusted suppliers.

Health and Safety Standards:

Maintaining the highest standards of hygiene and food safety
across all our outlets is our top priority.



SUSTAINABILITY INITIATIVES

Eco-friendly Packaging:

We've transitioned to 100% recyclable packaging,
reducing our environmental footprint.

Waste Reduction:

By implementing waste management strategies
and reducing food waste, we are making strides
toward sustainabillity.

Community Involvement:

Through partnerships with local farmers and food
donation programs, we're committed to giving
back to the communities we serve.



SUSTAINABILITY INITIATIVES
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Fresh & Local Sourcing :

Preference for locally sourced spinach and ingredients to
support local farmers and reduce transportation
emissions.

Minimal Food Waste :
Controlled batch preparation and portion
standardization to reduce wastage.

Eco-Friendly Packaging:

Use of paper-based and biodegradable packaging
wherever feasible.

Oil Management Practices:

Optimized oil usage and safe disposal practices to reduce
environmental harm.

Hygiene & Clean Operations :

Efficient water usage and cleanliness-focused kitchen
processes.




LOCATIONS

Store Locator:

PALANPUR :
SHOP NO 62/63,SHRIJI BUSINESS WORLD PALANPUR



EXPERIENCET TO QUALITY

Customer Testimonials:

"The food is always "Best burgers in town,
fresh and the service hands down.”
is fast!”

-Alfredo Torres

-Adora Montminy
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FRANCHISE OPPORTUNITIES

Why Partner with Us:

Join a growing brand with a proven business model.
Our franchisees benefit from comprehensive training,
marketing support, and a strong customer base.

Steps to Apply:

Interested in opening your own Hanover and Tyke
franchise? Here's how to get started.

e Contact Information
e Application Process Outline




FRANCHISE OPPORTUNITIES

Why Partner with US?

Proven Concept: A unique product with strong customer acceptance and
repeat demand.

Standardized Operations: Well-defined recipes, preparation methods, and
quality control processes to maintain consistency across all outlets.

Low to Moderate Investment: Optimized setup requirements suitable for kiosks,
carts, and small outlets.

High Demand Category: Healthy yet tasty snacks aligned with modern
consumer preferences.

Brand Support: Assistance with branding, menu guidance, operational training,
and marketing strategies.
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FRANCHISE MODEL- PLAN A
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Basic Franchisee Model : 5,50,000 [All Inclusive in Annexure -A ]

e Deposit :1,00,000/- ( Non Refundable)

e GST:18 % (Excluding)=18000/-

e Royalty on Turn Over : 10 % (Monthly Turn Over)

e Interior: As Per Company Norms [ANNEXURE -A ] [4,50,00/-]
( still Furniture + Wall Frame + Chair + + Kitchen Equipment)

e Exterior : As Per Company Norms [ANNEXURE -A ]
( Hording Board + Basic Parking + Water Supply)

e Shop Size : Min 180 Sq Ft To 250 Sq Ft [ANNEXURE -A ] :

e Advertising: Pemplate + Insta Page + Face Book Page
e Software: Software [ANNEXURE -A ]

Note : All Expense Bill paid by Franchisee User Only.
(Staff Salary + Cook Salary + Light Bill + Shop Rent + Tax Bill + Basic Expense)
(If You have Required Any contract Agency, please Contact to Company)

e Annexure - A Copy Shared While Franchisee Agreement Done by user.



FRANCHISE MODEL- PLANB @

Basic Franchisee Model : 7,50,000 [ All Inclusive in Annexure -B ] ST

e Deposit : 2,00,000/- ( Non Refundable)
e GST:18 % (Excluding)= 36,000/-
e Royalty on Turn Over : 6 % (Monthly Turn Over)
e Interior: As Per Company Norms [ANNEXURE -B ] [5,50,00/-]
(Color + still Furniture + Wall Frame + Chair + + Kitchen Equipment)
e Exterior : As Per Company Norms [ANNEXURE -B ]
( Hording Board + Basic Parking + Water Supply)

e Shop Size : Min 250 Sq Ft To 500 Sq Ft [ANNEXURE -B ] :

e Advertising: Pemplate + Insta Page + Face Book Page
e Software: CCTV Camera +Computer + Printer + Software [ ANNEXURE -B ]

Note : All Expense Bill paid by Franchisee User Only.
(Staff Salary + Cook Salary + Light Bill + Shop Rent + Tax Bill + Basic Expense)
(If You have Required Any contract Agency, please Contact to Company)

e Annexure - B Copy Shared While Franchisee Agreement Done by user.



Thank You




